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Survey Methodology
Dates January 5-18, 2026

Survey Type Multi-modal Resident Survey

Research Population Adult Residents of the Five-County Bay Area
1,397 (at least 300 each in Alameda, S F, Contra Costa Counties and

at least 200 each in San Mateo and Santa Clara Counties)
(Full Sample) ±3.8% at the 95% Confidence Level

Total Interviews

Margin of Sampling Error (Alameda, SF and Contra Costa Counties) ±5.7% at the 95% Confidence Level
(San Mateo and Santa Cla ra Counties) ±6.9% at the 95% Confidence Level

Telephone
Calls

Email
Invitations

Tex t
Invitations

Postcard
InvitationsContact Methods

Telephone
Interviews

Online
Interviews

Data Collection Modes

Languages English, Spanish and Chinese

(Note: Not All Results Will Sum to 100% Due to Rounding)
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Key Findings
•
•
•

Just over half of Bay Are a residents have a positive impression of BART.
Riders report higher levels of satisfaction with BART than non-riders.
87% believe that BART is important to the region ’s overall quality of life, a view
that is shared across every major demographic and geographic group. Views of
BART ’s impact on their personal quality of life var y.

• Regional residents value BART for ensuring people without cars, low-income
people, and seniors, youth and people with disabilities can get around, as well as
reducing traffic.

•

•

More than two-thirds believe that BART has at least some need for additional
funding in principle. Those who ride more frequently perceive greater need.
Concerns about crime and cleanliness kee p some non-riders from choosing BART.
For others, their desired trips are not convenient to BART.
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Context
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A plurality of adults in the Bay Area believe things
are headed off on the wrong track.

First, would you say things in the Bay Area are headed in the right direction,
or do you feel they are off on the wrong track?

Right Direction Wrong Track Don't Know

62% 59%56% 56%54%

30%

16%

53%

1%

4
3

0%
3%

26%27%

7%

23%

5%

328% 27%

1 16% 16%1 15%

April-May 2013 Sept. 2014 June 2015 Jan. 2016 Jan. 2022 Sept. 2024 *Jan. 2026

Q6. *Resident Survey. All others are voter surveys
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A majority of residents have a favorable view of BA RT;
about one-quarter have an unfavorable vi ew.

Next, here are some names of public organizations and, for each one, please indicate if you
have a generally favorable, neutral, or generally unfavorable opinion of that group.

Total TotalVery Favorable Somewhat Favorable Neutral Never Heard of Somewhat Unfavorable Very Unfavorable

12% 9% 6%

30%

Favorable Unfavorable
°San Francisco Muni

°˘Caltrain

BART, the Bay Area Rapid Tra ns it District

27% 45%

32%

72%

64%

53%

48%

48%

41%

15%

~ 32% 5%4%

17%

1%

6%

4%

0%

36%

27%

32%

27%

23%

21%

40%

31%

38%

37%

16% 10%

9%

26%

11%

19%

14%

5%

~SamTrans, the San Mateo County 2Tra ns it District
˘VTA, the Santa Clara Valley 1 10% 10%

7% 11%

Transportation Authority

†ᶲAC Tra ns it 1 4%

†County Connection 33%1 25% 4%

Q7. °Asked in San Francisco County; ~Asked in San Mateo County; ˘Asked in Santa Clara County; ᶲAsked in Alameda County; †Asked in Contra Costa County
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Transit Ridership
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Most Bay Area residents ride public transit
a few days a month or less.

How often do you currently ride trains and buses in the Bay Area?

5

1

or more days a week 7%

3

1

to 4 days a week

to 2 days a week

10%

9%

, 2 or 3 days a month 17%

Less than once a month

Never

36%

19%

Prefer not to say 2%

Q8.
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Overall BART Ridership: 5-county Service Area

Ride BART at least once/monthRide BART 1 - 2
days a week Ride BART 1

7% - 3 days a
month

18%Ride BART
+ days
week

33%3 Ride BART
less than8% once month

29%
Have
never
ridden
BART

Ride BART less than once/month or never
Haven't

ridden BART
in past 12
months5%

33% 67%

Q9, Q10, Q11, Q12
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Views of BART
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Three in five of those who have ever ridden BART
are satisfied with the services they received.

Overall, how satisfied are you with the services provided by BART?
(Asked if Ever Ridden BAR T, n=1,331)

Total
Satisfied

59%

Very satisfied 20%

Somewhat satisfied 39%

Neutral 14%

Total
Dissatisfied

24%

Somewhat dissatisfied

Very dissatisfied

16%

8%

Don't know 3%

Q14.

11



 

Those who have ridden BART in the last year are more
l ikely to be satisfied than those who did not.

BART Services Satisfaction by Times a Week Ride Mass Transit, Rode B ART in the Last Ye ar & BART Rider Frequency

Total TotalVery Satisfied Somewhat Satisfied Neutral Don’t Know Somewhat Dissatisfied Very Dissatisfied
Satisfied Dissatisfied

Rode BART in the Last Year 23% 45% 10% 17% 5%

15%

68% 22%

Did Not Ride BART in the Last Year 13% 29% 23% 6% 14% 42% 29%

Ride BART at Least Once/Month 25% 47% 10% 16% 16% 72% 19%

27%Ride BART Less Than Once/Month or
Never

53%17% 36% 17% 16% 11%

Q14. Overall, how satisfied are you with the services provided by BART? Asked if Ever Ridden BAR T, n=1,331
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Those who are satisfied with BART services say they appreciate
rel iabili ty, convenience and cleanliness.

In a few words of your own, why are you SATISFIED with the services provided by BART?
(Open-ended; Multiple Responses Accepted; Asked Those Who are Satisfied With BART Services, n=780)

Tra ins are on time/reliable
Convenient/accessible
Cleaner stations/trains

Fast/efficient way to get around
Gets me where I need to go

Safety improvements
Don’t have to park/drive

Affordable

26%
19%

15%
5%1

14%
9%

8%
7%

Tra ins run frequently
New trains

5%
4%

Goes to the airport 2%
2%
2%
2%

Helpful staff
It ’s an essential service

Qualified responses (“but …”)

Other
Refused/No comment

7%
2%

Q15a.
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Those who are dissatisfied are worried about safety and
cleanliness, as well as delays to a lesser extent.
In a few words of your own, why are you DISSATISFIED with the services provided by BART?

(Open-ended; Multiple Responses Accepted; Asked Those Who are Dissatisfied With BART Se rvices , n=325)

Don’t feel sa fe (general) 42%
Trains/stations are dirty

Unreliable/frequent delays
Too expensive

30%
20%

13%
Noisy 6%

6%General dissatisfaction (only if no other code applies)
Deal with disruptive riders/fare evaders

Too crowded
5%
5%

4%
4%

3%
3%

Don’t run often enough
Doesn’t go where I need to go

Dissatisfied with staff
Waste of tax dollars

Q15b.
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Seven in ten believe that BART has “a great need”
or “some need” for additional funding.

Next, would you say that Bay Area public
transit, in general, has a great need for

additional funding, some need, a little need,
or no real need for additional funding?

And, would you say that BART, specifically,
has a great need for additional funding,
some need, a little need, or no real need

for additional funding?

Great need

Some need

48% Great/
Some Need

73%

42% Great/
Some Need

69%25% 27%

A Little/
No Real Need

20%

A little need

No real need

5% A Little/ 7%

13%
No Real Need

18%13%

Don’t know 9% 11%

Q26 & Q27.
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Nearly nine in ten of five-county Bay Area residents say that BART
is important to the Bay Are a’s quality of life.

Overall, how important is BART to (HALF SAMPLE: your personal quality of li fe)
(HALF SAMPLE: the overall quality of life in the Bay Area)?

Your Personal Quality of Life Overall Quality of Life in the Bay Area

Ver y important Total
Important

50%

Total
Important

87%

19% 66%

Somewhat important 32% 21%

Not to o important

Not important at all

31% Total Not
Important

48%

5% Total Not
Important

8%17% 3%

Don't know 2% 4%

Q16.
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Even non-riders see overall benefits of BART for the area.

Total Important to the Overall QualityDemographic Group

All Residents

of Life in the Bay Area

87%

Rode BART in the Last Year

Yes 91%

81%No

BART Rider Frequency

At Least Once a Month

Less Than Once a Month/Never

96%

83%

Q16. Overall, how important is BART to the overall quality of life in the Bay Area)?
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BART is seen as crucial for regional mobility – especially for those without
cars, youth, seniors, and people with disabilities – and for reducing traffic.

Extremely/Very
Extremely Important Very Important Somewhat Important Not Too Important No Opinion/Don't Know Important

87%*Ensuring people without a car can get around 61%

3%

1%

4%

26% 8%

Reducing traffic 5 27%

27%

12% 6% 80%

78%

77%

75%

69%

68%

49%

Ensuring youth, seniors and people with disabilities 5 10% 7%

12% 7%

5%can get around

*Improving Bay Area quality of li fe 4 33%

28%

22%

27%

25%

4%

*Ensuring low-income people can get around 47% 12% 6% 6%

Reducing the pollution that causes climate change by 47% 13% 13%taking cars off the road 4%

18% 8% 6%

17% 8%

Supporting the Bay Area economy 41%

*Improving your quality of life 24% 25%

Q24. Next, please indicate how important BART is in achieving each of the following goals: either extremely important, very important, somewhat important, or not too important. *Split Sample
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Fully four in five residents of the Bay Area see BART as “necessary.”
Total Total Not

Very Well Somewhat Well Not Too Well Not at All Well Don’t Know Well
80%
76%
74%
68%

Well
15%
22%
23%
24%
11%
30%
25%
29%
35%
45%
41%
45%
45%

Necessary 55% 25% 9% 6% 5%
*Ties the Bay Area together 25%

29%
51%
46%

17%
14%

16%

5%
9%*Connects the Bay Area

Reliable 21% 47%
32%

8% 8%
23%Environmentally responsible

Convenient
34% 7% 66%

66%
59%
57%
56%
49%
48%
41%
31%

4%

22%
28%

44%
32%

20%
11%
10%

10% 5%
16%Iconic 14%

19%
24%

Working to improve
Affordable

15%
17%

42%
39%

15%
10% 10%

21% 6%
16% 11%

14%
23%

Safe 12%
Welcoming 11%

A last resort 13%
Failing 11%

37% 25%
25%37%

27% 20% 25%
20% 23% 22%

Q22. Next, here are some words and phrases that could be used to describe BART. For each one, please indicate whether you think it describes BART very well, somewhat well, not too well, or not at all well
*Split Sample
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Those who ride BART most frequently
are the most likely to fe el safe.

Total Safe
BART Rider FrequencyStatement

All Residents At Least Once/ Less Than Once a
Month/NeverMonth

Waiting for BART at your closest station

Riding BART

59%

54%

73% 51%

49%65%

57%On the streets and sidewalks around 51%

9%

48%

46%

your closest BART station

In the plazas and parking lots around 4 54%your closest BART station

Q23. How safe do you feel ____? Asked of Those Who Have Ever Ridden BART Only, n=1,301
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Barriers to BART Ridership
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Among non-riders, major barriers include perceptions
of crime and having trips not ser ved by BART.

Reasons to Not Ride BART
(Asked of Nonriders Only, n=932)

Major/Minor
ReasonMajor Reaso n Minor Reason Not a Reaso n Doesn’t Apply/Don't Kno w

Concern about crime on BART

BART stations are too far from my home

BART doesn’t go anywhere I need or want to go

I prefer to drive

50%

49%

45%

43%

35%

46%

24%

23%

22%

25%

29%

14%

18%

20%

8%

8%

74%

72%

68%

68%

64%

60%

58%

57%

55%

20%

25%

25%

12%

7%

BART is too dirty 11%

BART stations are too far from my work

Traveling with luggage or groceries

BART takes too long

14%

27%

29%

27%

26%

25%

23%

23%

34%

34%

15%

14%

18%BART service delays 31%

Q28. Next, please consider some reasons people have given for not riding BART. For each one, please indicate whether it is a major reason, minor reason or not a re as on for you personally, when choosing an option
other than BART.
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Other barriers include service frequency, parking, and cost.
Reasons to Not Ride BART

(Asked of Nonriders Only, n=932)
Major/MinorMajor Reaso n Minor Reason Not a Reaso n Doesn’t Apply/Don't Kno w

Reason
BART service is not frequent enough 18%

1%

8%

33%

27%

31%

23%

28%

31%

32%

18%

20%

18%

18%

19%

18%

50%
It ’s too hard to find parking at or near 2 48%

48%

47%

47%

46%

35%

28%

27%

BART stations

BART is too expensive 1 34%

34%

34%

36%

Destinations near BART stations are 24%no longer appealing

BART doesn’t run early or late enough 19%

BART trains are too crowded

I work from home

15% 30%

9%26% 33%

48%

53%

32%

23%

21%

I prefer to walk, bike, or take the bus

Not enough information about BART

11% 17%

19%7%

Q28. Next, please consider some reasons people have given for not riding BART. For each one, please indicate whether it is a major reason, minor reason or not a re as on for you personally, when choosing an option
other than BART.
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More than half of non-riders say they think
about riding BART, even if they don’t do it.

Next, here are a couple pairs of statements about how you might think about riding BART. For each pair,
please indicate which statement comes closer to your opinion. Please choose just one even if it ’s hard to decide.

(Asked of Nonriders Only, n=932)

I sometimes think about riding BART,
56%even if I don’t do it

OR

I don’t really ever think about riding BART 41%

Don't know 3%

Q29a.
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Three in five non-riders are open to riding BART more often.
Next, here are a couple pairs of statements about how you might think about riding BART. For each pair,

please indicate which statement comes closer to your opinion. Please choose just one even if it ’s hard to decide.

(Asked of Nonriders Only, n=932)

I’m open to riding BART more often 59%

OR
There probably aren’t any changes BART

could make that could get me to ride
BART more often

33%

Don't know 8%

Q29a.
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Among those who don’t currently ride BART to work or school, about
one in four say it would be possible to make their trip on BART.

How possible is it for you to make your current trip ___ using BART?

To Work To School To the Airport

(n=523) (n=91) (n=433)

Ver y possible Total
Possible

4%

Total
Possible

22%

Total
Possible

42%

11% 10%

11%

25%

17%2Somewhat possible 13%

Slightly possible

Not possible

19% 10%

13%

25%

29%55% 55%

Don't know 3% 3%

Q19, Q20 & Q21. Asked in Corresponding Selection
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Among non-riders, the most enticing improvements
are focused on safety and cleanliness.

In a few words of your own, what is the most important thing B ART could do to get you to ride more often than you do now?
(Open-ended; Asked of Nonriders Only, n=932)

Safety improvements
Expand the BART system

Cleanliness improvements
Lower fares

27%
20%

14%
11%

Stations are too far from home/work
More frequent trains

8%
6%

Extended hours (ear ly, late)
Parking improvements

5
5
5

%
%
%Enhance reliability

Easier connections with other systems
Nothing/can’t change my mind

Deal with disruptive riders
Fare enforcement

4%
3%

%2
1%

Better lighting at stations/parking lots 1%

Other
None/nothing

Refused

9%
2%

3%

Q30.
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Non-rider verbatim responses: what would compel them to ride more often
•
•

Clean, safe, and on time.

Make the parking lots and surrounding station areas better lit and safer especially at night. Put more security on the
trains and have them run more frequently.

•

•

Reduce crime, crazy people who hang around and make life miserable for the functional. I realize this falls outside of
BART’s responsibilities, however BART might apply pressure on city governments to enforce laws that do reduce crime.

Safety is #1 priority. Harassment goes unreported, too many homeless on the trains, loud and hostile people walk
around freely. If there are any negative reports about safety on BA RT, my family will not ride.

•
•

Safety and cleanliness around the BART destinations – mainly San Francisco…

There is no BART near my house. Driving or taking a bus to the closest station would make the entire journey
unreasonably long.

•
•

Nothing; either BART goes to where I need to go or to doesn't. Nothing BART can do about that.

It'd need to actually go anywhere useful in the South Bay. As it is, public transit in this region is virtually nonexistent
outside San Francisco.

• Per son all y, I prefer the complete flexibility of arranging my own transportation at the times that I happen to need it.
There's nothing that BART can do to change that.

Q30. In a few words of your own, what is the most important thing BART could do to get you to ride more often than you do now?
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Rider verbatim responses: reasons for satisfaction
• I can see BART District responding to the concerns of the co mmuni ty, such as more presence on trains and fare gate

upgrades.
•
•

Seems safer and clean er. Love that I can pay for parking on the app. All I have to worry about is catching my train.

…BART is an essential service that appears to be improving where they can, like new BART cars, new fare gates,
allowing RFID enabled tap payments.

•
•
•

Good headways on trains. Tra ins generally clean and on time. Good connections to airport.

It is convenient, fast, economic and saves time in big city and heavy traffic areas!

Trains on time and not crowded. Trains felt cleaner than usual, and no homeless / transient / drug user population on
board.

•
•
•
•
•

I appreciate the frequency of trains and my ability to get around without a car!

Much cleaner now, like the new cars, on time for the most part.

It is dependable, fast, clean, and essential for me as I don't drive and need BART to go to SFO, East Bay and South Bay.

Convenient way to get to Oakland or SF without needing to worry about parking.

I like BART, but I do not like what I have been hearing in the news.

Q15. In a few words of your own, why are you satisfied with the services provided by BART?
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Clean, Safe, Satisfied
Marketing and Communications plan
March 26, 2026



 

The New BART – Safe r and Cleaner

The re are no
gates like these

in the world

Crime fell 41%
in 2025 Riders can see the

difference. Customer
Satisfaction is at 89%

New Fare Gates Make
Riders Feel Safer

Focus on presence Doubled the rate of cleaning

32 San Francisco Bay Area Rapid Transit District



 

Wh at the research tells us

•

•

Those who don’t take BART say improving safety and cleanliness are the
most important things BART can do to get them to ride.

Residents value BART for ensuring people without a car can get around,
especially youth, seniors, people with disabilities and those with lower
incomes.

• BART’s role in reducing traffic and pollution also resonate with residents.

We must kee p a focus on the improvements riders are seeing (visible BPD presence,
train interior cleanliness) and increase efforts where we still need to improve (train exterior
cleanliness).

33 San Francisco Bay Area Rapid Transit District



 

Marketing /Communications plan

•

•

Promote messages through paid advertisements to reach non-riders outside the BART system.
• Digital ads (websites, apps) through Google Ad Network, radio ads, TV ads, music streaming services

(Pandora)
•
•

Ads on local news websites: Patch and Berkeleyside/Oaklandside/Richmondside
Utilize trade to stretch our advertising budget and maximize reach and frequency

Highlight these messages across BART Marketing and Communications channels:
bart.gov/bartconnects, bart.gov/newbart, social media videos, email blasts.

•
•
•

Partner with first/last mile transit/shuttle partners (e.g., P residio GO, Bay Wheels, Bike Eas t Bay).
Engage state and federal officials in promoting BART and regional significance.
Promote research findings in presentations to local jurisdictions, community groups, chambers,
and business associations.

•
•

Encourage large employers and institutions to enroll in Bay Pass to build ridership.
Educate riders and non-riders at community events, festivals, and BART events.

San Francisco Bay Area Rapid Transit District34



 

Wh at will we do

• Continue to emphasize marketing and communications messages about
improvements in cleanliness, safety and satisfaction.
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Wh at will we do

• Highlight riders, especially those who cannot or choose not to drive.

36 San Francisco Bay Area Rapid Transit District



 

Wh at will we do

• Expand “ Transit Saves” messaging around reducing traffic and pollution.
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Timeline

•
•

Currently in-market with “Clean, Safe, Satisfied” digital campaign.
Update digital campaign creative to “ Transit Saves” in April to capitalize on
Earth D ay.

•

•

Currently producing “BART Connects” TV, radio and digital ad campaign to
debut in June.
Continue updating and rotating creative through Summer 2026.

• This is in addition to regular “ Take BART to… ” advertising campaigns promoting
ridership to popular/large events and destinations with an emphasis on FIFA World
Cup.
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Thank you
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